SCREENING GUIDE

HOST A SCREENING OF MONEY & LIFE!
Money & Life is about awakening viewers to the gift of life, inviting people
to reclaim their lives and their communities from the rule of money and
sparking participation in the creation of a more beautiful world. It uses
the economic crisis as an opportunity to educate audiences about the
emergence of the resilient new economy movement, inspire people to
find their place in the movement and provide them with support and
resources in their exploration. And finally, Money & Life is a gift you
can give to your friends, family, colleagues and broader community.
With this kit, we hope you’ll find it easy, fun, and affordable (free, if need
be!) to use the film to create an opportunity for deep dialogue about our
personal, community and planetary relationship with money. You can
screen the film in a living room, classroom, place of worship, library
and community center. We encourage you to include time for people to
connect with each other and discuss how they want to respond to the
film. We’ve included some ideas for getting that conversation started,
but our experience has shown that people don’t need much prompting
once the viewing experience gives them permission to talk about
something that is traditionally taboo in our society.

WITH THIS KIT, YOU’LL CONNECT TO THE RESOURCES YOU NEED TO HOST
A SUCCESSFUL SCREENING. WHILE THERE ARE A FEW IMPORTANT DETAILS
AND YOU’LL BE WORKING THROUGH SOME OF THESE STEPS SIMULTANEOUSLY,
HOSTING A SCREENING COMES DOWN TO THESE FIVE STEPS:
STEP 1: Decide who you want to reach and why.
STEP 2: Make a plan - when and where you’ll host your screening.
STEP 3: Get the word out and fill your venue.
STEP 4: Gather your resources (the film, promotional materials, and agenda).
STEP 5: Show the film, host a discussion and help your audience decide
what to do next!

STEP 1: DECIDE WHO YOU WANT TO REACH AND WHY.
Do you want to call a family meeting about money? Money & Life can be a great conversation starter. Are you looking for
something new to do for a group you lead or participate in? Money & Life will be appreciated by faith communities, civic
organizations, investment clubs or giving circles, or even book clubs and knitting circles! Sharing the film with an
established group can be relatively simple.
You might have larger goals. Money & Life is especially useful for “new economy” organizations -- socially responsible
investors, groups that promote localism and thriving communities, alternative and complementary currencies and
exchanges, economic justice advocates, philanthropies and more -- all can use the film to advance their missions.
Do you want to bring people together to take action around economic issue? Raise funds for your projects? Bring new
members to your organization? Find new community allies? All of these are excellent goals.
Money & Life can create these opportunities. But remember - the topic of money is often emotionally charged and controversial.
Be prepared for potentially difficult conversations, so you can create a respectful space to work through those challenges.
And don’t forget to get some help! Find at least one or two others from the group(s) you’re inviting to co-organize the event
with you. Confirm your partners, including community leaders and organizations, detailing their role and participation. A
partnership with local or state organizations will focus your event, split the workload and increase the number and diversity
of attendees. Also, your community partners can be vital agents to getting word out about the event, so include them in
your marketing and promotion plans.
SUGGESTED PLANNING ACTION
Write a few sentences outlining who you are inviting, what you want to help them accomplish by watching the film, specific
issues for a post-film discussion time, and any potential conflicts or challenges that might arise for your viewing group.
Share and discuss this with your organizing team and community partners.

STEP 2: MAKE A PLAN - WHEN AND WHERE YOU’LL HOST YOUR SCREENING.
FINDING A VENUE AND SECURING EQUIPMENT
Find a venue and check the audio/visual facilities. Find a space that suits your audience. If using a TV, be sure that the
screen is large enough for everyone to see without having to twist around in their seats.
SECURE YOUR EQUIPMENT
If you have never been in the space, check it out before making a commitment. You will need a good DVD player (many
laptops offer DVD players) and a large screen TV or a video projector with computer input. Ask to do a test run to check both
image and sound quality. Check for lights or windows that may bleed light onto the screen, check for reflections if using a
large TV screen. You should meet with the person that will be handling the equipment during the event at the same time
you preview the space as this will allow you to ask them questions about the projection and sound equipment, and to arrange
for outside equipment if needed. Discuss who will oversee all technical issues the date of the event, and confirm that all
projection equipment and sound systems work properly. Play the film to make sure that it works and check sound quality
with spoken words not just opening music. Remember to check for accessibility to the screening room and bathrooms for
people with disabilities.
BE PREPARED FOR COMMUNITY ACTION
Make a plan for hosting a reception and for your sign-in table. Put together a “Take Action Table” where audience members
can pick up your literature, sign petitions and/or become members of local organizations partnering with the screening.
SUGGESTED PLANNING ACTION
Complete this checklist.
If not in a media space, be sure that good projection is provided.
Seating that’s comfortable
Space for refreshments
Sign in for audiences and registration – include name, address, email address, and organizational affiliation (so your 		
organization and your partners can stay in touch with your audience; put them on a mailing list or listserv). You may
capture this information in your online ticketing/registration beforehand, but it’s always good to have a sign-in sheet.		
Think about accessible parking options and consider listing them on the invitation.
Make sure your event is accessible to all people with disabilities, including your site, the promotion materials,
presentations and handouts. Be sure to inquire about wheelchair accessibility and make that also available on
the invitation.
Identify a facilitator for the audience discussion or a small panel of “experts.”
Identify some actions for your audience that will allow them to engage on an ongoing basis.
Community partners can likely provide suggestions for action steps.

STEP 3: GET THE WORD OUT AND FILL YOUR VENUE.
If you have a lot of seats to fill, you’ll need a promotional plan. While you should tailor this to the community you want
to reach (which you know better than we do), here are resources, some tools, tips and suggestions.
BASIC BLURB
You can use this across many materials (invitations, community calendars, social media, etc.):
Money & Life is a passionate and inspirational essay-style documentary that that asks a provocative question: can we see
the economic crisis not as a disaster, but as a tremendous opportunity? This cinematic odyssey connects the dots on our
current economic pains and offers a new story of money based on an emerging paradigm of planetary well-being that
understands all of life as profoundly interconnected.
TICKETING & REGISTRATION
There are many online event invitation, registration and ticketing services that are free to you, the event organizer. For most
of our premieres, we used www.BrownPaperTickets.com, which is great if you’re charging admission. You can also check out
www.evite.com, www.pingg.com, and many other event invitation and registration systems.
FACEBOOK EVENTS
While we do not recommend using Facebook Events as your sole registration or promotional tool, it can be a very useful
supplement. We’ve included a guide to Facebook events in the appendix.
PROMOTION
There are so many promotional avenues, it can be difficult to choose. At the same time, we live in a “message rich”
environment, and people have many competing demands on their attention every day. Choose a small handful of
promotional activities that you believe will best reach your intended viewing groups. Here are some examples:
POSTERS AND POSTCARDS
Download yours on the Host-a-Screening section of www.moneyandlifemovie.com. You can have the postcards printed four
to a page and cut to make mini-flyers to leave around coffee shops and other community spaces.
EMAIL
We’ve included two downloadable sample emails in the screening kit. One works as a simple invitation to attend. You can
send the other to your current or potential community partners to ask them to help you promote your event. No matter
how you use email, encourage people to forward messages to potential participants! And plan to send email promotion at
least twice - once when you have your venue and time set and once 3-5 days before your event. You may want to send a
final day-of message to everyone who has RSVP’ed.
COMMUNITY CALENDARS
Small newsprint publications, local access TV stations, neighborhood newsletters and bloggers, and many other local
media offer free community calendars. Do a little research and make sure to meet their deadlines.
SOCIAL MEDIA
if you have a strong presence on social media (Twitter, Facebook, Pinterest, and many others), this is a very important
channel for promotion. Update your followers frequently, and make your posts informative (link to your registration/ticketing
page or the online trailer), appealing (use images and video from our site), and easy to share. You can also use your
screening as a tool for growing your social media following. Make sure to follow up with pictures, a re-cap blog post
or other media after your event and share widely through your social media channels.
NOTE ON THE “NO SHOW” RATE
Typically, as many as 30% of people who RSVP for events will not attend. This number is higher for free events. In some
cases, you can plan to “oversell” the capacity of your space, but use your discretion. You don’t want to turn anyone
who pre-registered away.

STEP 4: GATHER YOUR RESOURCES
HOW TO OBTAIN THE FILM
At www.moneyandlifemovie.com, you can obtain the film in several ways:

• Order 1 DVD.
• Order bulk DVDs at a reduced rate and sell them as a fundraiser for your efforts.
• Download the film for as little as a dollar and burn to your own disc for screenings.
A NOTE ON GIVING AND RECIPROCITY FOR MONEY & LIFE
We offer Money & Life to the world in spirit of the Gift. With the Creative Commons license we are effectively decriminalizing
and inviting sharing of the film. By streaming the film online at no cost and offering the digital download at our cost (of $1)
we are removing the financial barrier to access. Because the most important thing is that the film enter the flow of
peer-to-peer sharing and discourse.
DVDs are listed for the lowest price we could set. And for those who stream or download it, instead of setting a price and
transacting before you’ve seen the film, we are turning the tables and allowing you to experience the film and gift back
according to your values and the quality of how the film may have gifted you.
MOST FILMS REQUIRE A SCREENING LICENSE FEE
instead, we offer you the following guidelines for returning a gift to the film project for your screening:

• Small community screening for 10-50 people: Free event = $75, With entry fee = $125.
• Medium community screening for 51-100 people: Free event = $125, With entry fee = $200.
• Large community screening for 100+ people: Free event = $200, With entry fee = $300.
We deeply appreciate financial gifts to the project of any size. More importantly, we hope you will share all of your
gifts forward to advance the emergence of a just, sustainable economy.
All donations will go towards the recuperation of production costs and also to supporting the film’s continued
outreach and distribution.
PROMOTIONAL MATERIALS
At moneyandlifemovie.com/host-a-screening you can download the following promotional materials that you can edit with
local information:

• Posters and postcards.
• Sample press release
• Invitation letter templates
In the appendix of this document, you will find the two invitation letter templates mentioned in Step 3.
SAMPLE AGENDA
Before the event: Arrive early enough to set up the A/V, run a quick final test for video
and sound quality, and and any materials, food, etc before your first guests arrive.
1. Arrival, sign in – 20-30 minutes
2. Welcome, Introductions – 5-10 minutes
3. Show the film – 86 minutes
4. Discussion – 20-90 minutes
5. Wrap up: final announcements and thank you’s – 5 minutes

STEP 5: SHOW THE FILM, HOST A DISCUSSION AND HELP YOUR AUDIENCE
DECIDE WHAT TO DO NEXT!
Regardless of whether you host a viewing in your living room over snacks, a potluck screening in your church, or a large
screening in an auditorium, the heart of a truly successful community screening is in the dialogue and commitments for
mutual support for change the film can inspire. We highly recommend scheduling up to 90 minutes for that dialogue right
after your audience views the film.
BEFORE YOU READ ON FOR THE POST-FILM DISCUSSION RECOMMENDATIONS, BE PREPARED WITH A STRONG INTRODUCTION
TO THE FILM, WHICH CAN INCLUDE:

• Personal Introduction: why were you inspired to share the film?
• Thank you’s: who helped make this event possible?
• Logistics: mention things such as: turning cell phones off, parking, bathrooms, water, etc.
• Schedule or agenda for the event.
• Preparing for the post-film discussion: let your audience know about the discussion format you’ve decided upon.
CONSIDER ADDING LANGUAGE ALONG THESE LINES
“Talking about money and life can challenge and inspire, so there may be particular parts and people in the film that you
resonate with and even some sections that may feel a bit uncomfortable for you. Please take notice of these moments as
these will fuel the discussion that follows. After all, it is the very thing that heightens our awareness that can be the launch
pad for future action.”
THE FILM STARTS WITH QUESTIONS, AND WE SUGGEST THAT THE DIALOGUE YOU HOST DOES AS WELL.
We hope audiences ask and begin to answer the following questions that we’ve broken down into 3 categories:
GENERAL QUESTIONS

• What is real wealth?
• How does the dominant money system contribute to my sense of scarcity and separation from community and

		 the natural world?

•

How can we move beyond being merely consumers, debtors and creditors, and put money in service to what we
		 really care about as citizens and as human beings?

VIEWER’S RESPONSE TO THE FILM QUESTIONS

AN

• What questions did the film raise for you?
• What new observations about money did you make in watching the film?
• Which scenes were most memorable, powerful or surprising to you?
• What, if anything, made you uncomfortable in the film?
• What kind of support do you need to work through those feelings?
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• How do my financial choices align with my most deeply held values?
• How do I embody generosity?
• Can we design a monetary circulation system that fosters democratic equality?
• What does it really mean to make a living?
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ACTION-ORIENTED QUESTIONS

• How can you shift your personal financial situation and contribute toward a larger economic shift?
• What social change would you like to see, and how can you contribute to this vision?
• How do you want to connect and contribute in your community after today?
• What initiatives can we bring forward or already exist in our community that we can create, support or build upon?

Read on for suggestions for structuring this conversation. Regardless of which model you choose (or if you create
your own!) it’s important to let the audience know about the discussion activity in your introductory comments
before you start the film.

COMMUNITY DISCUSSION MODELS
MODEL 1: THE PANEL DISCUSSION
This is a useful model if you, your organization and/or your community partners want to advance an agenda and connect
with potential supporters in the audience. The drawback is that panels can de-emphasize community participation and
give the impression that “experts” are more important than “the rest of us.”
This approach takes some advance planning, as you need to assemble your panel up to a month in advance (sometimes
longer if a panelist tends to have a packed schedule) and help them plan their comments. Here are some basic guidelines:
LOGISTICS

•

Make sure you have a PA system if your venue is large and necessary seating, including mics for both panelists
		 and the audience.

• A table with water is always appreciated by speakers.
• As the credits are nearly finished rolling, bring your panelists to the front.

MODEL 1: THE MODERATOR

•

Should let the audience know about the structure of the conversation (how long to stay and how much time is 		
		 scheduled for their input and interaction, etc.).

• May choose to introduce each panelist or let them introduce themselves.
• Encourages panelists to speak briefly. Leave the majority of the time for audience members to interact and

		 contribute to the conversation. 3-5 minutes per panelists is about as much information as people can take in,
		 especially when they’re bursting with questions or insights!

• Should be ready to pay lots of attention to the audience. Some people are shy about approaching the mic, but

		
		
		
		

their questions are as valuable as those who have no trouble taking the stage. Encourage audience members to
stand and/or use the mic, share their name and whether they have an organizational affiliation that would be of
interest before they ask their question or make their comment. Asking them to share their neighborhood or
burrough can be very helpful in community settings too.
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MODEL 2: POPCORN
This is a good model for large audiences (over 50) or in situations where
you can’t re-arrange the seating or otherwise move into small groups.
Logistical Note: make sure you have a PA system if your venue is large.
MODEL 2: THE MODERATOR

• Comes to the front as the credits are ending.
• Asks audience members to be prepared to “pop up” (in their seats, if they can be heard or to a mic) and share

		 1 minute each of their response to the film.

•

Suggests three questions (see above) to get the ball rolling. It can be useful to choose one question from each
		 category: 1) general, 2) response to film, and 3) action-oriented.

• As above, should be ready to pay lots of attention to the audience, to support the shyer participants and gently 		

		 remind the more long-winded about time limitations.

MODEL 3: SMALL GROUP DISCUSSION
This is one of the strongest models, if your time and venue constraints allow for it.
MODEL 3: THE MODERATOR:

• Sets some “ground rules” or guidelines to create an open, supportive environment. Such guidelines can include: 		

		 “Step up/Step back...” Observe whether you are sharing a lot or a little. if you’re sharing a lot, step back to make
		 space for others. If you’re sharing a little, take a deep breath and step up to contribute your perspective.

•

				 Respect our differences, and assume best intentions. Money is a great taboo subject in our society.
					 Differences may arise and should be handled respectfully. At the same time, assume that no one in the
					 group is purposefully trying to hurt or offend us. Working through taboo subjects is hard work!

•

				 Here are some others: Laughter is good! It’s ok to ask for help or support. Know that we are just beginning
					 a conversation that will take years and generations to unfold.

• Helps people organize themselves into small groups. 3-10 to a group is a good range; the smaller the group, 		

		 the better. You can count off, or you may have topics or interests areas that audiences can sort themselves into.

• Ask that each group choose someone to report highlights from their discussion to the larger group.
• Asks everyone, in the small groups, to share their name, what brought them to the event and from which

		 neighborhood and if they have an organizational affiliation that might be interesting to their group.

• Provides some starter questions (see above) to get the ball rolling. It can be useful to choose one question from

		 each category: 1) general, 2) response to film, and 3) action-oriented. You might find it useful to have every group
		 consider the same questions or mix it up to broaden the larger dialogue. In some cases, having every group
		 consider the same action-oriented question can be very useful.

•

May choose to wander around the small groups to gain a sense of how the conversations are going. Sparingly,
		 she or he might want to dip in (briefly) if it seems a group is getting stuck.

•

Brings the small groups back together after the allotted time and asks the reporters to share highlights from
		 the group.

• Ends the event with grace and gratefulness for everyone’s participation and ensures the audience knows the

		 intended (or emergent) next step for their participation.

APPENDIX
DIRECTIONS FOR CREATING A FACEBOOK EVENT
1. Start from your Facebook page
2. Click on “Events” in the left margin
3. Click on the grey box “+ Create an Event” at the top right of Events
4. Fill in the title of the event: [YOUR CITY OR ORGANIZATION] Screening of Money & Life
5. Optional: You can also add a “Tagline” with a subtitle, website, sponsors, etc.
6. For location, fill in venue name
7. Enter the date and time
8. Usually, you’ll want to leave the privacy option at “Open”
9. Click on “Create Event” this will bring you to Step 2: Add Details
10. Click on “Browse” to add a picture from your computer. You can download a good Facebook image from our
resources page at www.moneyandlifemovie.com
11. Select the appropriate Category & Event Type
12. Fill in a Description of the event: Money & Life is a passionate and inspirational essay-style documentary that that asks
a provocative question: can we see the economic crisis not as a disaster, but as a tremendous opportunity? This cinematic
odyssey connects the dots on our current economic pains and offers a new story of money based on an emerging
paradigm of planetary well-being that understands all of life as profoundly interconnected.
FEEL FREE TO ENTER ANYTHING ELSE YOU WANT (SPONSORS, MORE LINKS, ETC).
13. Click “Save and Continue”
14. A pop-up window will ask if you want to post the event on your Wall for everyone to see. Click “Yes” if that’s ok with you.
15. Now you’re in Step 3 (the last step!) to Invite Friends.

• Click “invite friends” in the upper right hand corner of the event page.
• When the window comes up, click the left hand drop down menu and choose “Seattle” (you can now only

		 choose the city you’ve told FB you reside in)

• Now you can click on everyone you know in Seattle that should be invited. People who have already been invited

		 by others are grayed out.

16. Congratulations—you’re finished! Now, make sure to promote regularly, “like” it when people RSVP and share the
occasional update to keep people reminded and excited to come. We also recommend copying and pasting the following,
once you get a critical mass: Now that we’ve got a strong core group of attendees, we’d ask you to invite some or all
of your San Francisco friends to join you.

HERE’S A QUICK TUTORIAL
FOR INVITING YOUR LOCAL FRIENDS TO THIS EVENT PAGE:

• Click “invite friends” in the upper right hand corner of the event page.
• When the window comes up, click the left hand drop down menu and choose “Seattle” (you can now only

		 choose the city you’ve told FB you reside in)

•

Now you can click on everyone you know in Seattle that should be invited. People who have already been
		 invited by others are grayed out.

SOCIAL MEDIA BLURBS
TWITTER
A movie about money that will change your life, @moneylifemovie,
community screening at VENUE NAME on DATE: LINK TO TICKETING #neweconomy
FACEBOOK
Money & Life, movie about money that will change your life, is screening on DATE, at VENUE NAME Join us! LINK TO TICKETING
You can follow Money & Life on Facebook here: https://www.facebook.com/moneyandlifemovie
LET’S SEE IF WE CAN COLLECTIVELY INVITE 1000 PEOPLE :)
THANKS FOR HELPING TO SPREAD THE WORD!

THANK YOU FOR PLAYING A VALUABLE ROLE IN MONEY & LIFE!

A F I L M B Y K AT I E T E A G U E

www.moneyandlifemovie.com

